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Evolution Travel: un Consulente per ogni Viaggio

www.evolutiontravel.net 

The network is based on the ýgure of the Consultant Travel Promoter 
which, thanks to new technology and the Web, sells travel and holidays 
leaning on the  headquarters: a single travel agency from which the  Evolution 
Travel Promoters are spread throughout the country and the world and who 
are always connected to each other and in direct contact with the 
Company, that offers continuous support and assistance on all aspects of the 
business.

An Absolute Innovation and projected into the future that you can open  
YOUR own BUSINESS in the tourism sector and work  in total 
Freedom from where you want!
 
Working in the travel industry without having to physically open a store, without 
having to be licensed, without having to worry about all the bureaucratic and 
administrative aspects and above all without having to waste time looking 
for clients because thanks to the Internet CLIENTS ARE LOOKING FOR 
YOU!

YOUR BUSINESS  on the INTERNET in the 
world of  TRAVEL in complete FREEDOM and
Autonomy !!

Evolution Travel has been 
operating  in the market of 
Web Tourism since 2000 and 
consists of a Network of 
Consultant Travel Promoters 
That manage their business in 
the Tourism Industry Online 
in Complete Autonomy and 
Freedom!
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The 10 strengths

1. The person
Our great challenge is to humanize the Web and for this reason we have created 
a website where the central ýgure of the CONSULTANT Travel PROMOTER  
shows that Internet users their own face, offering their knowledge 
friendliness and availability to their 
customers. Other online agencies do not go beyond 
Sales of the classic package ñþight + hotel ñ. On the other hand , the Evolution Travel 
Promoter accompanies the client step by step in selecting and organizing their own 
trip, personalizing their holiday in a special and unique way . A journey 
is not just a þight, a hotel, a service or an itinerary ... travel is primarily 
an exciting emotion, a wonderful dream, that we want to give our 
customers!

2.The network and the staff
Entering  into the Evolution Travel Network means accessing  the  valuable resources 
that everyone puts at the disposition of  the whole group in order to SHARE 
skills, abilities and experience and to receive assistance at any time. In 
Evolution Travel you ýnd  excellent Training in Tourism, the best  
tourism marketing training applied to the web, and the highest level of Support 
and dozens of expert advisors in speciýc geographical areas (Jamaica, Argentina, 
East, Red Sea ...) or speciýc types of travel (eg Travel for Singles, 
Travel & Pilgrimage, sailing holidays ...), to harness the expertise of those who 
have been working in the online tourism industry for years.

3. Ideas
Do you have a project to develop? Do it with us! We are always happy to take new 
paths :)
All vertical portals on which we build our daily travel deals and holidays are 
the result of a powerful synergy between the developers and staff of the ofýce. 
Each month, thanks to the entry of new People like you in the network , new 
ideas are put into practice and new vertical portals are added by extending  
Evolution Travel offers. If you have a design you want to achieve, an idea 
racing round in your  head, a voice speaking to you about places to talk about, 
then, COME and tell us, we can understand together how to make YOUR DREAM 
A REALITY!

4. ONLINE Market place
You can choose to work exclusively on the Web and get in touch with about 
2 billion web users who surf the Internet every month looking and therefore  
developing your online business through all the best web marketing techniques 
that we will reveal to you. We will open up a new world! Just think that in Italy,  
50% of active surfers visit online travel sites! For those working in the ýeld of  
Tourism and for those who know the winning strategy for deriving maximum 
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revenue from the Web The POTENTIAL is really huge and growing!

5. OFFLINE Market place

Do you want to take advantage of  the power of your territory? In addition to the 
online store you can also open a physical contact point!

	 * It can be an OFFICE where you can set up your workspace, receive 
customers who are less comfortable with technology and who want to meet you 
personally to deýne their  own holidays and why not set up  a work space, if you 
want, that you can share with other developers in your area.	
	 * It can be a real STORE with a shop-window on the road where  you are 
able to attract the attention of the customers that have not yet used to surýng  
the web. They can easily be added to those who book online. A shop with the  
sign EVOLUTION TRAVEL, a well-known brand synonymous with quality and 
efýciency.
	 * It can be a CORNER, a personalised corner inside a department store, 
a shopping centre or, if you have a shop or your business you can just dedicate a 
room to ‘travel’ so you can sell directly to your customers.

All this with the support of Evolution Travel!
Tell us what you want to do and we will give you the tools to do it!

6. Highly Advanced Technology Platform
You’ll have the BEST SOFTWARE  to create estimates, to manage holiday  
requests, for customer proýling and Reservation Online. You can get to 
know  and use the most advanced Web-marketing Software, Email Marketing, 
Content Management Online (CMS) and tracking of your ad campaigns. Our 
commitment is to give the best to run  your Internet activities and to maximize 
your commitment.

7.  Continuous Training
Training is a necessary step to fully exploit your INDIVIDUAL RESOURCES and 
to build a Successful  business. Evolution Travel invests signiýcant resources each 
year to have a high level of staff and to build a network of consultants to travel as 
Preparation giving you the tools to acquire and improve Technical Skills / Tourism 
and to develop your Internet activity.

8. We are always with TE
Continuous assistance in all departments: Booking, Management, Marketing, 
Technical and Commercial. 5 departments at your disposal in every moment to 
help you make your business easy, fun and above all of SUCCESSFUL!
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9. Drastic Reduction of Start-up and Operating Costs
With an investment of only ú 21,000.00 (Euro ventunmila) you can open open the 
activity of your dreams and minimize operating costs because it is the company 
that deals with the “heavier”  aspects of the Travel Agency: employees, manage-
ment, accounting, technical direction ... Your only costs will be only those related 
to your ýgure as that of Promoter: 12 commissions invoices per year, Internet and 
phone that you already have, plus variable costs based on how you want to pro-
mote yourself and  ..THAT’S ALL!

10. Holiday Proýtability and Structural Proýtability
On the internet travel SELLS  ALL YEAR, not only in the summer! With the right 
techniques of web marketing you can go to customers who want buy exactly what 
you want to sell and when you want to sell and you can earn a minimum of 50% 
to a maximum of 72.5% of proýtability on that.
 
Also working on the web, you can check how your Investment  is proýtable minute 
by minute, thanks to tracking software with which you can see exactly how many 
visits your site records every day, how many requests from estimate and how 
many sales are made successfully.
 
And there’s more!
 
You can start an interesting business in the Accommodation Sector promoting 
services exclusively to hotels, Apartments, Bed and Breakfast, etc... immediately 
earning a ýxed fee (starting from $ 100) plus the 12.5% in proýtability for every 
booking made for this establishment. 
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What is one of the most important values in the 
Evolution Travelk Model?
From Blog Luca Baldisserotto’s Blog, The Founder of  Evolution Travel
www.lucabaldisserotto.com

Certainly the freedom of action and choice ... and not only! 
When I designed the model, I wanted to meet my technical and entrepreneurial 
characteristics  and those of  Mioara as much as possible: freedom, creativity, 
expansion / growth and variety! What do I mean by these?
  
Freedom: to be free of contractual obligations for invoices  for not  closing  
the contract, as do many other reality however, if you do not join! Be 
free to choose the place where you want to do business: home, ofýce, Italy, 
world...! Being free to choose the tourism supplier you want, without being 
forced to use those chosen from home. Freedom of time in which to do business! 
Freedom to work alone or in groups! Freedom to sell what you want and to who 
you want! Freedom to sell all over the world via the web! Freedom to obtain 
results you want and deserve!
 
Creativity: Evolution Travel grows thanks to the creativity of each promoter! 
From  the way you advertise, the products you want to propose to those who create 
from scratch! Creativity in order to sell, to help customers in their choices, to 
assemble tourism products according to the most original and individual  needs! 
Inventing ways to retain your  customers, as well as to acquire new ones , even 
without spending a penny on advertising!

Expansion/Growth: The model allows the Evolution Travel Promoter to expand 
his business,  to grow becoming Prp (promoter Reference Products), Prg, PRL and 
Pra (Promoter Reference Group, line and the Network Area). As PRP one has the 
opportunity to increase sales of the product they are  responsible for  (like  the tour 
operator in the traditional world) through the entire network, ie the network of 
promoters (representing the Travel agencies in the Traditional World). Through 
that you are going to make a better proýt on all network sales, proýt that is not 
going to the main company: As the ýgure of Prg, PRL and Pra. In this way the 
activity of promoter switches from professional (self-employed) in business, with 
a multitude of afýliated entities, which create a leverage effect on its results. And 
all without the investment of the main company! The growth of your business, 
therefore has no limits!

Variety: the sector of our model, tourism, fully satisýes the need that everyone 
has to vary! Even over a lifetime will you ever know the whole world, there is 
always something new to discover and learn! The same Evolution Travel model  
offers much variety: from sales to marketing, to the creation of tourism products 
and to the  knowledge of new Italian and foreign colleagues with expertise and 
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experience. 
We move from on-line to off-line and vice versa!  Tools, resources and 
technology constantly evolving, changing! All in all, there is no lack of fun and 
this is certainly not an activity for routine hardcore! Today, many companies 
try to copy our model, but leave out these values that I consider fundamental 
and they end up with trivial sales networks where everything is decided 
centrally, from products to sales strategies, to the radius of action until the now 
anachronistic exclusive zone (burnt from the web).
 
I think those networks are useless because everything is already planned and 
ýxed with the goal that only one person decides. I can assume that the idea is a 
wonderful one but this means that is managed only one person manages it and 
this is also the limit!  In our case, however, although there are obviously rules to 
be respected, otherwise anarchy, the network grows, thanks to free enterprise 
of everyone, the creativity that everyone can express and realize. 
I mean not only a network of ñsellersò (self-employed professionals) but co-
entrepreneurs who are actively involved, day after day, constructing their 
system and the  brand they  represent and promote with their commitment and 
professionalism!

IMPORTANT: the world of business is represented by four ýgures, ie 
the employee, the professional (self-employed), the entrepreneur and the investor. 
The Evolution Travel Model meets the needs of the last 3 ýgures, some of 
which (the principal) described above, but does not satisfy, at least straight 
away, the need for security, however, it is fundamental to the ofýcial ýgure. 

D P

I I

dipendente

imprenditore

professionista

investitore
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This awareness is very important for all those who are self-employed 
and want to become Promoters, ie moving from the identity of 
employee to freelancer / entrepreneur / investor!
 
It  is important to understand the mechanisms that regulate the satisfaction 
of personal needs well, as this greatly increases your chances of success. In 
every way a ýgure does not exclude the other, that is that you can have 
multiple identities, the important thing is to be aware and act accordingly! 

In order to increase this awareness, we recommend reading the book 
Robert Kijosaky “Before you quit your job”, which can teach  important lessons on 
the ýgure of the entrepreneur and what it takes to become one.
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Evolution Travel is a group of Businesses!
From Luca Baldisserotto’s Blog, The Founder of  Evolution Travel
www.lucabaldisserotto.com
 
Evolution Travel is a new way of doing business in the world of tourism, not 
only from a marketing point of view and for sale, because their instruments 
are based on Internet, but also from a organizational point of view! 
Evolution Travel is a Travel  Agency,  Tour Operator and Promoter combined
It is the individual ýrms that make it up! Yes, companies, because each  Evolution 
Travel Promoter has  joined the chamber of commerce and is recorded in the 
register of companies and therefore responsible for his own organization, from 
advertising to how to stay in contact with the customer, according to the contract 
rules agreed with Evolution Travel, because Evolution Travel is the only company 
that has got the legal liceince and is also the only one legally responsible for all 
the travellers!
In fact the person who starts and ends the economic process, with collection 
and payment to suppliers, and the process of contract with customers by travel 
contract, is Evolution Travel!

Given this it is easy to understand how the Evolution Travel model is innovative  
also from the organizational point of view, almost like an association, like an open 
collaborative platform where the company will do part of the work (accounting, 
tax, legal, bureaucratic), while the Evolution Travel promoters do the rest (advising 
clients...... that if we want is the best part to do), but both always in business dress, 
and assuming the full responsibility for your tasks and, therefore, your results! 

Given these roles, you will divide the proýt generated from the sale of each 
trip and the company of the Promoter can receive up to 72.5% in proýtability, 
therefore the biggest share! 
How is this 72.5% made up? %? It’s  50 % by contract then another ammont from 1 
to 10 %   is calculated as an incentive on different levels of production and 12.5% as 
PRS / PRP. The total reached  is 72.5%, almost three quarters of proýtability on the 
each sale!

Why does the biggest share go to the Promoter? Simple, it is  enough for me to earn 
a little but not all! In the end, the sum will still be important! Of course, it takes 
time (years and we have already made a good start, because 10 have 
already passed) and patience to create an important driver with small 
proýts, but it will be an  unstoppable driving force and will live on real 
inertial force! For the company of the Promoter, however, everything 
should be much faster and thus gain a greater proýtablitiy immediately! 
Proýtability which is the fruit of your working independently and have, however, 
even the same business opportunity as I have, or to have ñsmallò proýts on 
collaboration with other promoters of the network (see incentives and Prs / Prp)! 
Proýts that over time become important ýgures and represent also in this case 
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a tool that can amplify the beneýts of the company and live through real force 
employing the leverage effect , thanks to collaborations with the other Evolution 
Travel Promoters, the Promoter himself will also be able to create,  maintain and 
grow!

Evolution Travel is, therefore, an open platform, in a perfect Web 2.0 style, 
where anyone with a passion for tourism and not only (including marketing 
and communication), can “engage” and develop their business without 
necessarily having to go through a travel agent with all its ýxed costs, 
but only by paying a variable cost that can reach, on the basis of the calculation 
explained above, up to only 27.5% (100% - 72.5%).
The strength of Evolution Travel is nothing more than the sum of individual 
strengths, individual ýrms (Promoters) put together, in which I am not the travel 
agent, but the promoters themselves are! Mioara and I collaborate and we are the 
builders and mechanics of the organization, nothing more!

The Evolution Travel organization is the result of a new and successful 
distribution scheme, the result of a sector in crisis and technological progress, 
thanks to the advent of the internet! In a year like 2008, among the worst ever in 
tourism (almost all operators complained about decreases more or less in the 
levels of sales), our organization has had an increase of 27% annual on average on 
the sales of holidays! Honestly, I, I expected more, but I cannot complain, given 
the problems associated with Italy which is economical at the moment , but it is in 
hard times like this, that models as new as ours have the an advantage!

The fundamental concept that I want you to understand with this article is that  
Evolution Travel is a collection of business and not a single ýrm in which Luke 
and Mioara and are the owners and everyone else is employees and assistants. 
If that were the case we wold not have the force that we have today, because we 
would never have succeeded alone, as only one promoter, ! The strength lies in 
the group, ie the network and not in the individual! Basically I want a network of 
co-entrepreneurs and not one of helpers!
 
Today we have everything and more, structure, a business model that is increasingly 
sophisticated, technology, tourism knowledge, marketing, web and more over ... 
we are so advanced and articulated that a new promoter told me that only after 
2 weeks of the  initial course has he  really understood the enormous value of 
resources and tools at his disposal, therefore what else can make a difference in 
achieving success?

Well .. today the key to success is everything that is related to the concept that everyone 
has of themselves and what is more this improves, the results more and more!! 
It  is  all connected to their identity and values!
If you are part of the Evolution Travel Network you have to be an entrepreneur and 
a person who can reason all in one. If you’re not, do not worry, you can become 



Evolution Travel: un Consulente per ogni Viaggio

www.evolutiontravel.net 14

this , but you have to study and apply what you learn! The intention is not enough, 
action must always follow!
 
And the core values for any successful person, whether in Evolution Travel or in 
any other sector, including sports, are: 

 Responsability: successful people always accept and in any case to 
be solely responsible for their actions, therefore their results! The losers, in 
contrast, are constantly looking for culprits, in order to justify their failures! 

 Courage: It is normal to be afraid, the difference is that successful people  
 address their various fears, putting actions upon actions into place immediately, 
without waiting for these fears to be magniýed over time resulting in a 
block. Most of the time we realize that fears are totally unfounded! 
I am convinced that there are smart people who are winning on paper, 
those who will never travel become  Evolution Travel Promoters for the  
fear that stops them making a simple decision, that is to do it! 
Commitment:  It isn’t enough  saying you want something but 
you need to do evething to catch as the motto “ win or die”  

 Preparation: as it is unthinkable for an athlete to reach and stay at the 
summit without training constantly, this is so in all other ýelds for all other 
categories! You cannot think of improving your results if you are not better 
prepared, both personally and professionally! But what do the majority of 
people do? They read, on average, one book per year, inherent in his ýeld 
and passively wait every day, with the hope that the results will come on their 
own. Their only concern is what will they happening on TV in the evening!  

 Passion: If you do not love what you do, you’re doing the wrong job!  
What are you interested in? What makes you feel alive? Here’s what you do! For the 
question “What do you do?” The answer must be “I’m not working, I’m 
having fun all day! What is your response? There is nothing worse than 
reaching the age of 65 and realizing that you had never done what makes you feel alive 
and happy! If you think you have no choice and it’s not your fault, go to point 1. 

 Ambition: in life you must be hungry, always, even when you’re above, 
but particularly when you have good results, otherwise you risk “Sitting”. 
Look for example at the West in comparison to China, India and the 
Eastern countries...  they are hungry and their economy is developing 
much more than ours! In other words, it does not take long to realize that 
if you do not improve, get worse, there is no middle way: something that 
does not grow, regresses and dies, everything in nature works this way! 

 Self-disipline: When you are your own boss and you do not have to respond 
to anyone, who knows why everything becomes more difýcult and becomes very 

1.

2.

3.

4.

5.

6.
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indulgent with alone/by yourself ... it is this that happens to those who do not 
get results! Prepare an action plan and encourage yourself to stick to it rigidly  by 
celebrating whenever you are able to get a result, even the smallest, in the direction 
of your goals and remember that success has the same path ... and it lasts a lifetime! 
 
Now I have two pieces of news for you, one good and one bad! Let’s start with 
the bad. Unfortunately, only 2 out of 10 people are willing to ýght for success 
and get it! The nice thing is that they are no better or smarter than the other 
8! And now the good news: if you have been able to read this far, you’re also 
part ofthis 20%, get down to business and expand your personal training, your 
dreams and their realization  is at your ýngertips!! 
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Evolution Travel Friends: A Social Commitment

Evolution Travel Friends is a section  to promote   all charitable  activities.
Travelling with education and respect, helps the people themselves of the 
territories visited, so a special thanks to the more than 150,000 Evolution Travel 
customers.

Today we are wondering if we can do something more, maybe a little effort, 
but something that can make a difference! We think so and that is why in this 
section, Evolution Travel Friends, we will discuss how!

Anyone who wants to start a social initiative, may do so in accordance with the 
company and then, the project will be advertised in the section Evolution Travel 
Friends.

Here are some of the active projects.

Paws - People and Wildlife Solutions Namibia Conservation and Big 
Cat Rehabilitation Programme 

Evolution Travel along with Robert Armani, the 
person in charge of the Namibia tourism offer, 
decided to allocate a sum of its proýt for each traveller 
to Namibia in 2010. The project ýnanced the you can 
see and touch with your own hands during your tour 
of Namibia.

P.A.W.S. deals, in collaboration with AFRICAT (Non-proýt foundation), with 
the preservation of big cats at risk of extinction in Africa, especially 
cheetahs and leopards. A project to save and re-introduce animals put into action 
by AFRICAT, P.A.W.S is working on remediation and clean-up, if the term is 
allowed, an area once occupied by farms and now again destined to be the home 
of wildlife.

When the work is completed, returning that the area to its natural and original 
state, the the projects of the reintroduction of wild animals, mainly cheetahs will 
be launched. The area will house all the normal African wildlife also cheetahs 



Evolution Travel: un Consulente per ogni Viaggio

www.evolutiontravel.net 17

and leopards, which will be an area of transition in order to understand the 
ability of these animals to survive the real possibility of survival when re-
introduced into the ‘wild’. To succeed a lot of resources are needed. In addition 
to volunteers, there are guys that are Namibians and others from neighbouring 
countries who work full time.

Evolution Travel with Robert Armani through the lense of harmony between 
man and Nature is committed to supporting the annual cost of 3 local employees 
(salary, board accommodation), who will work full time in the area concerned. 
In this way  more results will be achieved in perfect harmony:

local people who work and are supported  thanks to the  projects 
conservation.

the work is done faster with a local, compared to a volunteer. 
the area is clean and the environment and animals beneýt 
animals can be re-introduced and  endangered species can actually be saved  

such as the Cheetahs.
 
The travellers of Evolution Travel, in Namibia Tours, if they so choose can 
see and touch the project with their own hands, a project which also supports 
their journey by visiting the reserve, getting to know  the people who work there 
and the organization’s headquarters P.A.W.S. 
 
 
Stand Up For Jamaica 

•

•
•
•

Evolution Travel with Serena and Valentina 
Mazzatenta, managers of tourism Jamaica, from 
2010 decided to allocate a sum of money  to Stand Up 
For Jamaica, for any traveller who chooses Jamaica.  
 

Stand up for Jamaica  is a non-proýt organization founded in 1999 
the initiative of some 105 volunteers of the Italian Group of Amnesty International, 
The main purpose of it is:

to provide real assistance to the prisoners of Tower Street General Penitentiary 
with rehabilitation programs;

contribute to the assistance to help abused women or children;
inform the public about human rights violations on the island.

y beginning your journey and helping  the world began working in Evolution 
Travel and Stand Up For Jamaica to ensure that this island,  paradise for 
us travellers, gives more opportunities and hopes to Jamaica!

•

•
•
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The aid program includes the installation of two 
small photovoltaic systems with LED lights and 3 
MicroPlants for educational purposes involving the 
youth hosted at the headquarters of SOS Children’s 
Villages of Santo, located 10 kilometers from Port 
au Prince.

Angelo Ercole - master electrician - will follow this mini 3 week project in person 

Program:

knowledge of various photovoltaic panels and their optimal use;
the principles of the safety and merits of the systems with low voltage (12 

volts); 
how to calculate the daily yield of a plant;
what  battery to use;
how to make a low-voltage electrical system; 
knowledge and use of LED lamps;
3 hours of practice three days a week in which you will install the 2 mini 

plants.

Choose to Travel to the Dominican Republic and give a little help to this 
important initiative! Thanks.

•
•

•
•
•
•
•

All of you, if you wish, can participate with a minimum contribution of ú 10 and 
receive your membership card to Stand Up For Jamaica.

A little Light for Haiti
Evolution Travel with Serena and Valentina Mazzatenta, managers of tourism 
for the Dominican Republic, in 2010 decided to allocate a sum of money for 
any traveller who chooses the Dominican Republic project a bit of Light for 
Haiti to the Community of St. Benedict at the Port.
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Who is the  Evolution Travel Promoter?

The Evolution Travel Promoters are Travel 
Consultants, who help their customers 
choose their holiday and plan their  Journey 
Tailored to customer requirements!

 

Your activities will mainly take place on the Internet and you’ll have the BEST 
SOFTWARE for creating estimates, for managing holiday requests for 
customer proýling and online booking. You can learn about  and use the 
most advanced Webmarketing software, E-mail Marketing, Online Content 
Management (CMS) and track your Advertising Campaigns. Our commitment is 
to give you the best to run your business online  and to maximize your efforts. 

All this even if you’re already doing another job!
Yes, because technically speaking with Evolution Travel all you need is  
an internet connection and a telephone (including mobiles) to run your 
business from anywhere, even when youôre in the ofýce or home or... on the 
go! Above all, you can transform your experience, knowledge and your passion 
into  a unique project in Italy in the Tourism sector!
 
The real success of Evolution Travel is given by the enthusiasm that unites  
the whole network for this fascinating job and the opportunity to do it wherever you 
are, at home or abroad, in a city or at the sea ... full-time or part-time. The extreme 
þexibility is perfectly suited to the speciýc needs of the Promoter themselves  
thanks to technology and the Internet!

The future of travel agents is this, Evolution Travel is ready!
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The Network its philosophy

We can summarize the philosophy of the Network in a few words: “Promoters 
that help other promoters help themselves”. This means, essentially, be 
helped at the beginning of the activity, when procedures, policies and development 
initiatives seem more complex, but be willing to give your contribution by helping 
other new promoters when you become more experienced and competent. This 
mutual support is not limited to technical/tourists  aspects but also extends to 
business skills and motivation through the careful building of professional and 
personal relationships.

In fact, this concept of “development solidarity” breaks many misconceptions 
about the way of “doing business” in which, traditionally, works the motto “MORS 
UA VBITA MEAò ( If you die I can survive ).
The principle of “reciprocity” is common to many companies that develope 
commercial Networks and the Network of Evolution Travel Business makes 
no exception, as its company policy is based on the concept: “The success of 
the business  depends on the success of each individual promoter”. 
To reach this goal, however, it is important that each Promoter accepts and shares 
- freely, but with determination and sense of responsibility - a different way to 
develop their business, no longer alone but  in a Team, or share  a different way 
of being in  the company and with colleagues, that is not as the “enemy to be 
fought” but as “the friend to collaborate “to join the network means being willing 
to change your paradigms on the concept of “entrepreneurship” to acquire a wider 
vision of “working on the Net.”

This process of change is not immediate and also passes through a path of 
learning and personal development that requires a very precise willingness on 
the part of each member. It is necessary to understand and share the philosophy 
of an organization that focuses on the person to encourage the growth of its 
business in very different levels of competence and responsibility is necessary 
to cooperate to overcome difýculties and problems with spirit of learning and 
overcoming it is important for establishing good professional relations and 
better relationships with friends, creating group synergies, recognizing yourself 
in the same organizational reality, identifying yourself as part of a team.

Joining  the Network means sharing  the principles and corporate 
values as well as individual values that are well-expressed in the ET 
Identity and in the Card of Values and take responsibility for applying them 
in the daily management of your work; this means, in the end, making  the 
decision to be a star of a change that involves the whole organization 
and far beyond the simple contractual relationship in a partnership.  
Organizations grow and change as people grow and change; with this objective 
Evolution Travel promotes and stimulates training courses and self-training 
that help to create a “vision” that is shared among all components of the ET 
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Organization. 

Devoting  more efforts in this sense means professionalising your  business but 
also helping to  create a business climate and a well deýned organizational culture 
in which you can recognize yourself  and be recognized from the outside world.

The company encourages the opening up of channels of communication 
and relationship - such as regular meetings between members of groups - and  
channels of learning and reþection - as in the literature on self-development - just 
to enhance your own individual resources (the so-called ñpotentialò), which are 
used in building the business plan of each of us.

The change is in fact the result of a continuous process of personal  growth, 
even before professional;  is a mental attitude that also includes - but not only - 
a broader view of business culture oriented to the principle “ grow together and 
everyone grows.”

Joining  the Network,  also means helping to spread this concept of organizational 
culture, to build  a different Travel Agency together made up of people, before 
promoters.
Being participants and protagonists of this change ýnally means, enhancing 
your  business and helping the Evolution Travel Business Model  to become a 
business model of reference in the ýeld of travel and tourism in Italy and 
the World, an ambitious goal whose primary beneýciaries will primarily be  
Promoters.

Joining  the Network is a free choice of every promoter.
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What do the Promoters say...

Nicola: Love is the passion for everything you do.
 
Are you satisýed to have undertaken this job?
I am very pleased with this work because it represents the essence of what is  
and what  has always been my dream to have my own business and work in the 
tourism sector. The love and passion for what you do is an essential element 
for successful results. Every morning when I wake up I cannot wait to start a new 
daily challenge. It’s up to us to prove how much  our  results are worth that we are 
merely the result of our commitment.

What are the things that you value the 
most and that motivated you to start?
Surely the fact that we ourselves manage 
the business and that the results depend 
exclusively on what we have produced. 
I think this is very exciting because every 
day it brings you  (And duty!) improve your  
work. I am also excited by the fact that each 
of us can pursue our own projects, with 
the discretion of the company, develop 
over time and grow with the network. 
It ‘s a job in continuous  evolution, never 
static where anyone can prove his worth. 
In my opinion, the main factor in starting 
an activity of this type was the great passion 
for travelling  and a good ability to interact 
with others. This work embodies the spirit of 
the traveller, that is, he who is always ready 
to discover new things, make new experiences 
and be continuously on the move.

 
What is  your typical day?
My  typical day is usually from 9.00 to 19.00 
with a short lunch break. In peak season you 
work even more, but in saying that, it doesn’t 
weigh me down  I would stay glued to the  
PC even longer, because this activity captures 
me like no other job has done before. 
From a practical point of view I spend the day 
processing the requests I receive, upon contact 
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with the customer,  before and after submission of the estimate, to a constant 
monitoring of advertisements, an activity of training and research in an 
industry like ours is in continuous change and evolution is essential to do this.

 
What is one of your greatest satisfactions  since starting  
to work in ET?
Deýnitely seeing  that efforts and commitment over time leads to results. At ýrst 
it’s hard for all of us as we are partcially alone, without experience in the mercy 
of a market and a world I knew part of. But I noticed that after doing a good 
apprenticeship and after applying the right skills and a bit of personal initiative 
the results will come accordingly. We are masters of our own destiny, no one gives 
you anything, all we have achieved is the result of our ability.

 
What resource do you consider most useful in the training and coaching 
program offered by ET?
Surely the ability to always have  concrete and effective support from the company  
with continuous training and full assistance for any needs that we have. Moreover, 
the promoters we are referred to are a great help for destinations or types of travel 
that we are less familiar with, speciýc courses and online media offer concrete 
support in the processing of requests. The strength of the network lies in this, that 
is it can help each other even if you are thousands of miles away.

 
What are your future plans?
To improve, achieve the goals I have set (It would be unlucky to talk about them!), 
double the results from year to year.

 
What suggestions would you like to  give to those who want to start?
Understand right from the start that this is a demanding job, not a simple 
pastime that occupies most of the day (do not recommend it as a second job) and 
where no one gives you anything, where the results obtained represent the real 
value of a person and I think this is very rewarding.
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Roberto: Africa, my big dream!
   
Are you satisýed to have undertaken this job?
Yes, today I am pleased with choice I made. I found that working hard obtained 
results.

 
What are the things that you value the most and that motivated you to 
start?
Organize and accompany, on a continuous basis, that is as the main job, trips to 
Africa and especially to South Africa has always been my greatest dream.
Travel Evolution was and is in my opinion the ideal way to go 
from a few sporadic annual trips to a far greater commitment. 
I started this adventure with a very speciýc project: to become a reference on 
the Internet for travel in Africa, especially southern Africa. ET gave me the 
opportunity to take this path, being able to manage my business in autonomy, 

but always relying on an organization 
of trained and available people, and 
by innovative means that will be the 
future of travel. My dream will be 
fully achieved when this, which at the 
moment is my secondary occupation, 
becomes my  primary occupation.
 
What is  your typical day?
As I mentioned earlier, unfortunately 
Currently, this is not my prevalent 
business, so I cannot dedicate 
myself exclusively to my project, I 
workprimarily from late afternoon to 
late evening.

In your opinion, what works with 
what you are doing?
The knowledge of what I speak, the 
passion I have for what I’m talking 
about, and not being a seller, I do not 
have to sell at all costs, I have to give 
my best and the best advice to people 
who contact me, the rest comes as a 
result.
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What resources / skills are necessary to get good results in this 
business?
In my particular case and in the case of trips that I organize the knowledge and 
secondly, the ability to have good relations with both suppliers and clients, ýnally, 
know how to convey something to the people you speak to.

How do you see yourself professionally in Tourism Online with 
Evolution Travel in the future? In ýve years time? In ten years time?
I hope for a more careful tourism and to preserve the quality of places, animals and 
people that are a legacy of the earth, there before us (Understood as the human 
race) and will exist after. I predict a development if possible in this direction, if 
someone has to  make a journey why don’t we help him  by giving him  all the 
information because he can live and enjoy it at its maximum and at the same time 
we do a ethical and ecological function?

What suggestions would you like to give to those who want to start?
My suggestion is to consider this activity real job, not a hobby, and that’s how 
it must be treated, with great commitment, determination and desire to do so. 
Surely , before starting, you have already a project clear in your head helps. With 
the knowledge of entering  an organization which is  alive and vibrant, and always 
ready to help, to collaborate, to inspire. Indenspensible, we must do our utmost 
and do everything necessary for this project is realizable.
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Bruno: A lot of passion and self-conýdence

Are you satisýed to have undertaken this job?
It is exactly three years that I have been working with Evolution Travel and I am 
very satisýed with the steps and the results Iôve achieved so far. I am also pleased 
with the ever growing number of colleagues who enter the network and begin 
to experience the enormous potential of this business. This demonstrates the  
success that the Evolution Travel  business model is having and the awareness 
of people to plan and book their travel directly from home.

 
What are the things you value the most and that motivated you to 
start?
My passion for travel is undoubtedly one of the reasons that convinced me to 

enter ET. Especially my love for India and 
Nepal, I have always pushed to ýnd a travel 
organization that would allow me to express 
in terms of trade this passion. I worked 
for several years with the contacts in these 
countries with whom I used to promote 
trips to Italy. Evolution Travel has given me 
the ability to optimize this knowledge and 
create a portal dedicated to these beautiful 
destinations. The ease of being able to go 
anywhere and to satisfy customers throughout 
Italy and beyond, has been the trump card 
for success in my work. Furthermore, the 
þexibility and convenience of working  from 
home and being  able to manage your time 
without great difýculty makes  this activity 
pleasant and free from large managerial 
constraints.
 
What’s your day like?
I usually start my day at 09.00, at the 
same time traditional travel agents open. 
Control the mail on my computer and check 
incoming requests. I usually spend the 
morning contacting  the tour operator and 
manage estimates to be sent. The afternoon 
is dedicated to telephone contact with the 
customer to check and study the travel 
itinerary of his choice. This part of the day 
is also often dedicated to training personnel  
via skype courses by location. Finally, it is 
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part of my routine  to spend 30 minutes of the day reading a book on personal 
and professional growth.

What is one of your greatest satisfactions since starting 
work in ET?
I’ve had a lot of satisfaction: the best, the one that generates great 
Happiness is the this month’s invoice later, the commission gained!!! :-) 

 
What is the resource that you consider most useful in the training and 
coaching program offered by ET?
My greatest satisfaction is to have created a portal dedicated to India and Nepal 
from scratch and to have shown with  results it is possible to offer trips of any 
kind and especially in niche destinations on the internet . What we can do with 
this tool is absolutely unthinkable that can be repeated at an agency on the road. 
Try  asking  how many trips to India during the years an agency proposes in your 
town. I am proud to say that the gap between our sales, with those agencies on the 
road is abysmal. The is clearly thanks to the tools we use, that allow us to satisfy a 
growing number of people all over the country.

What are your future plans?
To improve, improve, improve. Last year, I tripled the turnover of 2006, so in  
2008 I intend not only to consolidate these results but to maximize sales with new 
promotional tools which we are experimenting with lately. I am also considering  a 
programme more widespread in destinations that deal and will allow us to become, 
very soon, the absolute leader in promoting tourism in these destinations.

 
What suggestions would you like to give to those who want to start? 
There are two tips that I would like to give to those who plan to start this business. A 
lot of passion and above all conýdence in themselves. Each job should be undertaken 
with passion and love. Inertia is to do a job unnecessary and harmful. The training, 
passion, sacriýce and patience are weapons that will help you achieve everything 
you have dreamed of for this business. Believing in yourself is the best medicine 
for that.questa attività. Credere in se stessi è la medicina migliore per poterlo fare. 
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Who are “Serena and Valentina? What are the characteristics that best 
characterize you?
Valentina: We are two sisters who before entering Evolution Travel we were living 
in two different cities, we didn’t see each other very often until one day we decided 
to go on  vacation together to Jamaica, and it just took off from there. A passion 
for travelling was developed  and upon our return we found Evolution Travel. We 
have two very different characters and this has had a very high value in what we 
have built and are building.

Why did you choose to change to your life with an autonomous 
business opportunity in the world of travel with Travel Evolution? 
Serena: We both found ourselves  with a great need for change, a need to expand 
our horizons and improve our quality of life. We had two good jobs and we were 
both very satisýed with the economic aspect and work aspect of our jobs, but there 
was something missing in our lives: freedom and desire to build something new! 
And when we met Evolution Travel we decided that this was what we wanted to 
do.

What did you do before?
Serena: I was a time analyst and then I was in charge of production methods in 
an electromechanical industry, so all was order, order, and order. Valentina was 

Serena e Valentina: the custode relationship
From the Ebook “10 Success Stories”
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also did a demanding job both physically and mentally.

What works according to you in what you do?
Serena: Before you begin selling Jamaica, which was our ýrst goal, there was an 
important  training course, a careful selection of offers and lots and lots of practice. 
Improvisation helps you once but if you build a website and become a promoter 
of Reference of a product you must build your skills. And you must never think 
that your skills are completely. The update must be continuous and consistent so 
that our work is always evolved. That means that you should  always continue to 
inquire, to study the products, operators, competitors...

Valentina: Another important aspect  is that we talk to customers, we try 
to  really understand what they want and we build the journey that they have 
always dreamed of. Creating  a relationship of trust and security is essential 
and once created the client will return to you 100%! The other day, for example,  
one of my clients returned that from Jamaica and said:  Valentina you are 
condemned with my presence for the rest of your life, because from now on I will 
be travelling with you and only you!

What resources / skills are necessary to get good results in this 
business?
Serena: The ýrst responsibility. Know your product not only from the point of 
view of tourists, but also as a professional: When our customers leave us give them 
a lot of tips to make the most their trip!
 
Valentina: Knowledge of how a tour operator puts a package together helps 
greatly in the managing the customer to explain the prices to solve 
problems that sometimes arise when the customer is on site, etc... 

Serena: Competence and be constantly updated as our work and the world in 
which we operate is constantly changing and we must be updated in order to offer 
a good service to the customer and then get good results.

What are the positive aspects of being inside a network? Can you give 
me one or more speciýc examples?
Serena: We have a great product safety on those that we follow and are  
promoters of reference (Jamaica and Cuba), safety and competence that 
transmit not only to the customer but also to the network, providing assistance 
to all the promoters that need it. And in turn we can turn to the Network 
when we need our assistance. For example, if I get a request for a package to 
ayurveda in India  I call  Bruno (Promoter of Reference for India and other places 
in the East) and I ask him to explain  explain what it is and how to handle the 
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request. The comparison allows us to truly enhance our chances. If each of us 
provides a grain of knowledge we have an inýnite potential. 
 
Valentina: I, for example, more than ever before, easily contact Prp (Promoters 
Reference Product) and Prs (Promoters Reference Card) when I need it. Of course, 
ýrst I try to get the information I need on my own, but for the details, the special 
things that only someone who has followed the  product knows, I contact the 
promoter and ask for assistance. In this way I’m sure I have all the information 
needed to manage the request better.

What was the driving force behind your  leap to quality?
Serena: Our goal was to sell Jamaica as we had lived it Beyond the classic all-
inclusive package. At the beginning we had lots of quotes but we closed a few sales 
and we could not understand why there was a such a high percentage of people at 
the last moment who had “problems” and could not set off. Then we started to call 
the customer before quoting  and the situation has radically overturned! When 
you talk to the client you learn many things and especially you know exactly how 
to handle the proceedure and offer so that it what you are proposing can be more 
satisfying.

Do you have any convictions that make you stronger and more secure 
in what are you doing?
Valentina: The relationship with the customer. Establishing a  direct contact 
with the customer and setting up a partnership that is based on trust and 
why not? on conýdence!  It is important to be able to understand the real 
needs and desires of the customer and offer what they really want. The call is 
crucial for us because it allows us to precisely determine this relationship. 

Serena: Another important thing is to do something extra. Step by step 
constantly improving your performance giving yourself targets in the medium 
and long term.

What does the word success mean to you?
Serena: Pursue and achieve your goals. The ýrst few months were tough when we 
started, as is normal, especially considering that we don’t come from a professional 
tourism industry, therefore we needed to learn many things and ýgure out exactly 
how to set up the activity. But we had a very clear plan in our heads and we have 
never given up because we believed and we ýnally succeeded! Feeling responsible 
for your  actions allows you to take action when things go wrong in order for things 
to change and when you ýnally take the right path, well, then the success is really 
down to you!
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How do you see yourself professionally in Tourism Online with 
Evolution Travel in the future? In ýve years time? In ten years time?
Serena: The day we signed the contract with Evolution Travel Valentina looked at 
me and said : how long will this take? one, two years, time is not important, but we 
have to be number one! The ýrst in the way of achieving the best out.
 of our project.
 
Valentina: We started with the Jamaica project and then the Cuba project was 
created and now we have realized there are other projects that we can do in 
collaboration with other people. I see our growth linked to a closer relationship 
with other promoters that will allow us to develop products that we are interested 
in. That is,  new synergies that will enhance our range.
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Roberta: The Network is the Force
From the Ebook “10 Success Stories”

Who is “Roberta”? What are the characteristics that distinguish you 
most?
Oh, what a question... Roberta Polveracchio... I’m very sociable, I like being 
with others, having fun and above all laughing! My good points or my defects... 
I have not yet ýgured out to have lots and lots of patience and always smiling. 
I like change, I cannot stand doing the same things and this will help me to 
renew and  certainly push me to grow and improve myself. I am hard-headed and 
sometimes obtain something ;-)

Why did you choose to change to your life with an autonomous business 
opportunity in the world of travel with 
Travel Evolution? What did you do 
before?
I was already working in a travel agency 
and I loved the work. But I had the need to 
change, the need for  more freedom to do 
something that was a little more “me”. The 
hours at the agency were very challenging 
and with two children it became difýcult... 
and so I said “why not?” Let’s try! I 
continued to do the work that I liked, sold 
travel and it was hard work but always 
exciting, I had my time, I would be FREER! 
Even though I could still be infront of my 
computer at midnight. If I have to take 
an afternoon off I don’t  have to say anything 
to anyone, and this summer I brought my 
children to the sea and I was able to work 
from there while they were on the beach 
with my mother. We go to the mountains 
and after a beautiful ski I turn on my PC and 
check the mail.

What do you think works in what are 
you doing?
This job requires great patience and 
fortunately I do not lack this quality ;-) 
The customer must always be followed,  a 
little spoiled, and we must listen, not knowing 
him personally, we must ýgure out what he 
is looking for in a holiday. Especially giving 
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advice and the attention that everyone expects. So the fact that always smiling 
and being friendly are  necessary qualities for this job as in any job that requires 
a contact with other people.

What resources / skills are necessary to get good results in this 
business?
As I’ve  just said; patience and smiles! A product you know and love is not hard 
to sell. Certainly the world is big, you cannot be expected to know every corner 
but we must have the humility to ask those who know more than we do, we 
must have the want to study, to report on the destinations that we are asked, to 
be curious to know what we sell well. If the customer is ýnds safety and a warm 
sympathy in us they will trust us, People therfore open up  and we can explain 
exactly what ‘he’ wants and not what we “have to sell”.

What are the most positive aspects of being inside a network? Can you 
give me one or more speciýc examples?
The Network is the force. Of course the individual can safely work alone but why 
not be with others to learn faster, to hear a different opinion, to confront? As a 
group we have a common chat room that is open every day and as well as laughing  
and joking  we pass on information: Who knows more about a destination, who 
remembers that there is also a tour operator, who gives you a great advice  that 
you may not know or have forgotten... The fact of  working  together offers many 
opportunities, especially for those in this job who are new and especially for the 
reason that whenworking from home we don’t have a collegue beside us to help 
us. The network helps you to grow and grow quickly.

What was the driving force behind your  leap towards quality?
The call to the customer! Contact with the client, and creating a relationship with 
him. 

Do you have any convictions that make you stronger and more secure 
in what are you doing?
Alas, I have a few convictions ;-) As an aquarium I change my mind every 
3 seconds but I am certainly convinced that if you deal in a positive and 
available way with a person you will only have a positive and helpful response.

What does the word success mean to you?
Success ... I mainly think it is to live in peace with yourself and with  others, and 
understand that you are satisýed with what you can obtain.
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How do you see yourself professionally in Tourism Online with 
Evolution Travel in the future? In ýve years time? In ten years time?
I think the on-line consultant is the future, I am increasingly convinced. People 
living on the run, have no time to do anything, the day should be 54 hours long 
... maybe more! And the fact that we can be found anywhere at any time also 
between one job or another, between a break and appointments, without parking 
problems, wasting time ... Do you really belive that it’s a good thing! In 10 years 
I see myself in my beautiful house in the country, gardening, and every now and 
then taking a nice little trip with my pc at hand to sell many many trips!
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Walter: a reference for under water tourism
From the Ebook “10 Success Stories”
 
Who is “Walter”? What are the characteristics that distinguish you 
most?

I do not like talking about myself, I’m not used to it ... Let’s say that I am  
a  person who loves to travel and loves being in the water, I am a diver :) 
In my life I’ve always done things that interest me, I gave myself objectives and 
have always tried to accomplish things that I liked. Even with Evolution Travel 
it was the same, I entered the network because I wanted to move forward with a 
process that I began many years ago.

Why did you choose to change to your life with an autonomous business 
opportunity in the world of travel with Travel Evolution? 
I know the underwater very well, I have dealt with it for more than twenty years 
and have taught as a diving instructor for a long time. I have always worked 
independently therefore entering  into Evolution Travel for me was almost a 
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natural evolution of the route that I had followed until then. I’m not afraid to get 
involved, it is part of my character, and when I got to know Evolution Travel I 
thought I had what it takes to get good results. The traditional travel agency (on 
the road)  did not interest me, my goal was to combine my passion for underwater 
with my love for travel. I’ve always been a great traveller!

What did you do before?
I’ve always been a sports person:  in the past I was a karate instructor and I 
practiced at a competitive level both nationally and internationally. Then entered 
the world  of diving and became an instructor and I taught a lot until  joining  
Evolution Travel. I still teach today, but a little less because I dedicate my time to 
this business.

What do you think works in what are you doing?
Talk to customers! It ‘s amazing, at the beginning I never called customers. I sent 
quotes by e-mail and concluded the negotiations via email. Then I told myself 
that I could do more, achieve better results and I decided to start making calls to 
customers. Well, the results have multiplied! Now I always call, before or after 
submission. I call them because I realized that I can really understand what 
they want to do, what they want from their holiday, what they are asking and 
especially showing them that you’re there, that you know how to work, that you 
are a professional and that you are there for your client, to advise him and make 
his vacation match the with the maximum of his expectations.

What resources / skills are necessary to get good results in this 
business?
Initiative, knowing how to relate with people and know-how. Being prepared is 
very important especially with regards to my particular ýeld which is tourism  that 
is diving-related, which requires a lot of knowledge and especially speciýc skills. 
When the customer perceives that you are a professional it all becomes easier 
because you can win his conýdence. In general, however, I think it is  very important 
to build a good knowledge both of the  products and of the tour  operators in order 
to run your business better.

What are the most positive aspects of being inside a network? Can you 
give me one or more speciýc examples?
All! I like working within the network because it means you’re never alone and 
that you can always count on the support of the other promoters. When you need 
support beyond the help of the Head Ofýce you can also ýnd it from the other 
Promoters of the network. For example I can think of a case of a customer who 
had problems with the þight to Los Roques due to a misunderstanding of Alitalia 
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and thanks to both the intervention of the booking along with that of Sandra, 
Promoter of Reference for Venezuela, we were able to ýx everything and even offer  
a refund to the customer of ú400  for the inconvenience suffered. Cooperation 
and the sharing of expertise and knowledge is very important and multiplies the 
possibilities that a single promoter can have.

What was the driving force behind your  leap towards quality?
To me they were ýrst of all the Google Adwords. I have an ongoing campaign 
now for a year which is great. I became very strong with this tool that I had  to 
learn and now I really do get a lot of requests. I’m also becoming well known 
in the world of diving and this is a key element. Finally, in these years I have 
expanded my knowledge, improved my skills, expanded my relationships with 
tour operators. All of these elements have allowed me to make the leap towards 
quality and produce very surprising results. 2008 for me is really going great!

Do you have any convictions that make you stronger and more secure 
in what are you doing?
I am conýdent of my professional outlook and skills. I seem to be a bit presumptous 
but I’m sure that few people are able to offer a service like the one I offer. I know 
the product I sell very well because I have been practicing in -person underwater 
diving for twenty years and therefore I am able to give all the information, advice 
and suggestions regarding it.

What does the word success mean to you?
I don’t think I’ve achieved success yet. I think you can always do better, do more, 
obtain better results. For me, success means keeping a high level of results 
over time, the annual amount is not an indication of success, we must mantain  
results over time and derive satisfaction and personal gratiýcation. This year For 
example Evolution Travel  we became tour operator in Madagascar and the Nosy 
Be resort was almost wholly occupied by our customers! This to me is was a great 
satisfaction!

How do you see yourself professionally in Tourism Online with 
Evolution Travel in the future? In ýve years time? In ten years time?
Being a reference for what I do both at the level of the Evolution Travel Network 
and the world tourism in general. Furthermore, my goal is to always operate more 
as a tour operator, I really like building the product myself and  an activity that 
gives me great satisfaction.
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Thailand: 220.000 euros of travel sold in 3 months!!
From Luca Baldisserotto’s Blog, The Founder of  Evolution Travel
www.lucabaldisserotto.com
 
I still remember that hot day in August, the phone call with Nicola Paci, an 
Evolution Travel, Travel Consultant specialized in the Thailand product!

Nicola is very young, but in spite of his age he is absolutely mature eough to build 
on his passion for travel, not just selling them directly online, but also by training 
within the Evolution Travel Network, both in terms of tourism and in the terms of 
the techniques of online sales. Passionate about Thailand, so that day in August. 

I proposed that he  build a real portal himself! He  accepted the challenge and 
after working thoroughly , the fruits were soon seen! I’ll give you only one 
detail: the portal was created six months ago, but only in the last 3 months, 
the turnover for this destination was 220,000 Euros! And what counts most 
is that February is increasing exponentially. I believe that this portal, like 
others, will easily reach the ýgure of one million Euros turnover in 2010!  

With great pleasure I’m showing you the email that Nicola sent me today! 
Well done Nichola and all the Evolution Travel consultants who sell your 
product!

Dear Luca, 

here I am 6 months after the opening of the new portal to accept your invitation.  
I must say that after a not really great start , now I’m reaching  a lot of  satisfaction and 
beneýts that I thought I might not even reach in such little time since your call in August.  
I have to tell you my personal satisfaction of seeing how my business  works 
better and seems  to proceed more  quickly day by day.  Especially I have to 
admit that after  a long period of hard work  and important investment  only 
now I ‘m able to see clearly what I have done and also what I have to do  it is 
great  to see colleagues that every day more and more are trying  to do better  
to deepen their knowledge about the destination and to grow up with me to 
achieve certain results.

I have the satisfaction of  seeing  customers that come back happy and satisýed 
from their voyages. I have the satisfaction of seeing customers whose  speak to 
their friends about you and your professionalism and they contact you  after a 
little time for other travel, but also (I did not expect this) to return to Thailand at 
Easter after they have been there  at New Year. 
I can say that one ne of my greatest satisfaction, however, in recent months 
has been to achieve a perfect feeling between us as  EVOLUTION and our main 
tour operator. I was able  to establish a relationship that goes beyond the simple 
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business, but every day becoming more human and personal.

it is a great satisfaction  to hear by our tour operators that they are proud  to work 
with us and they greatly admire our activities and our conception of   agency, 
because it is very similar to their working way pretty much like us working in 
the  morning, afternoon and late evening, Saturday and Sunday included  and 
is certainly an exception, if you think about others tour operators in the market. 
The fact is that in these few months, we managed to achieve the unexpected result 
to became their main costumer  in a short tim.

All this makes me really proud of our business and our way to work. 
Nicola
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What are the Tools at your disposal? 

...First of all the TRAINING!
  
The most important thing from which to  
be able to achieve any goal  and without 
doubt the passion and interest in what you 
want to achieve and the ýrm conviction of 
wanting to do so. A great motivation, 
combined with the adequate tools to 
achieve your objectives  are the ingredients 
that ensure the success of each challenge 
undertaken. 

The ýrst and most important tool that we provide in this new professional 
body is product and operational Training.

Touristic, Enterprise and Marketing Training and Continual 
Assistance will be given to You online by Professional Travel Agents, with the 
best experience and ability. When you start activity you have your own personal 
tutor who help you to keep all the knowledge that is necessary to keep up your 
business with success.
























































